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OBJECTIVE: A position in marketing, with a special interest in market research and product planning.
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Master of Business Administration, May 2008 case. bolded. flush left
University of Florida, Gainesville, Florida

Grade Point Average: 3.75/4.0 (26/48 credit hours)

Concentrations: Marketing and Management

Coursework includes Marketing Management, International Marketing, Services Marketing, Negotiation and

Left Organizational Staffing
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same as Bachelor of Science in Business Administration, May 2005
top University of Maryland, College Park, Maryland Right margin should
Major in Finance be same as top
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EXPERIENCE

Use your word
SKILLS processing
Computer: Microsoft Office, WordPerfect, Lotus123, PowerPoint and Harvard Graphics system’s bulleting
Language: Fluent in Spanish function; circular
bullets only
AWARDS/ACTIVITIES Use Times
Member, MBA Association, 2005-Present New Roman
Member, MBA Investment Club, 2005-Present for all text

Volunteer, Gainesville Boys and Girls Club

Assistant Store Manager, September 2006 - Present
Sports Authority, Orlando, Florida

Assisted in managing daily store operations, including financial analysis, human resources, merchandising, and
information systems. Managed staff of 4 sales associates and 15 sales assistants.

Developed merchandising plans with $1.3 million combined sales volume.

Created and implemented improved customer service program through development of a new training program and
employee incentive program.

Received Sports Authority Chairman’s Award for outstanding performance out of a division of 15 assistant managers.

Marketing Intern, May 2005-August 2005
University Of Florida Athletic Association, Gainesville, Florida
Performed marketing research and promotional activities for major athletic organization.

Managed and planned an operating budget of $1.5 million, consisting of equipment and facilities.
Developed marketing campaign for university’s sports program, resulting in 30% overall increase in attendance at
sporting events.
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